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OFundamental Global Study (SDGs and Global Collaboration)

/ﬁ%ﬁ%g / Course Description
This class uses both Japanese and English language for communication. Those who register to this class are expected to have at
least B2 level (CEFR) of English proficiency level, so that they are able to follow the lecture conducted in English.
In January 1st of 2016 the United Nations officially released the 2030 Agenda for Sustainable Development which officially
launched the 17 Sustainable Development Goals (SDGs). In less than 10 years from now, the SDGs will be a key to generate global
activities to end all forms of social wicked problems, in order to fight inequalities and reduce climate change.
This course will examine the relationship between SDGs, community problems and current sustainable and social solutions to serve
as a starting point for developing new solutions that might serve as the business or social cases.
This class consists of a series of lectures and a COIL (Collaborative Online International Learning) experience, in which students will
communicate with the students overseas through PBL (project-based learning). The class expects the students to be active
participants who take an initiative on their own learning. Some of the universities which this class may be collaborating with in the
COIL component are located in the United States, Australia, India, Spain, Ghana, Jordan, and Chile.
This course is going to utilize zoom and LMS to enable all the international students from different countries and regions to study
together.
This class may adopt COIL practice (Collaborative Online International Learning), in which students will connect online with
overseas students to work collaboratively to complete a project. COIL aims to provide learning opportunities for the students to
gain desirable employability qualities, such as intercultural competency, digital literacy, leadership skills, ect. *For more information
about COIL for this course, please directly contact the instructor or ask them at the first class.
ARIB(Z [COIL (Collaborative Online International Learning : 89 EDBREIFH) | ZEID ANDHBENHDFET . COIL TITBHDFEEE
FASATEND, F—LATOST U NEERBLTREFERITVEYT, COILERKRTDET. EXULERND, 72H)ILUFF3— U
—F—2wITHhECNHASOTO—-/ULAMBRE L ESNDEENOB EZBNE L TWET, XCOIL ZEMET DN ESH (S, IBHEMCER
BLEDhESH, FEYRCHER LT IZSU,

$¥2£5tHE / Course Content

Week 1-2 Understanding SDGs (What they are, why important, what are the goals specified,
which fields are these goals related to, who are the stake holders, etc.)

Week 3-6 Exploring the goals in details
Focus : Global Concerns for Migration |International mobility
Focus : Environmental challenges
Focus: International Politics and SDGs
Focus: Business world and SDGs

Week 7-11 COIL with overseas peers
Possible Theme: DEI (Diversity , Equity, and Inclusion)

Week 12-14 Case Study independent research

Week 15 Final presentation

\There may be some guest speakers invited during the course.




O Advanced Global Study (Global Citizenship)
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REMIE / Course Description

This class uses both Japanese and English language for communication. Those who register to this class are expected to have at least
B2 level (CEFR) of English proficiency level, so that they are able to follow the lecture conducted in English.

Global Citizenship is the knowledge of nations, cultures, or societies beyond one's own country. The recognition of how interaction,
interdependence, and inequity among diverse geographical, social, political, or economic systems have shaped historical and
contemporary global challenges and

opportunities; and the skills to engage with the responsibilities of informed citizenship in a complex, interdependent, and changing
world.

This class consists of a series of lectures and a COIL (Collaborative Online International Learning) experience, in which students will
communicate with the students overseas through PBL (project-based learning). The class expects the students to be active
participants who take an initiative on their own learning. Some of the universities which this class may be collaborating with in the
COIL component are located in the United States, Australia, India, Spain, Ghana, Jordan, and Chile.

This course may be taught via zoom depending on the situations in which the international students face under the COVID-19 mpact.

$E%£51E / Course Content
Each week tackles a particular angle or viewpoint we can use to look at the idea of global citizenship, and the challenges we face as a
global community.
Week 1-2 What does it mean to be a global citizen?
What connections to the global community do you see around you on a daily basis?
Week 3-6 Cultural and political global issues and challenges
Equality and Difference: how should we approach global challenges?
Peace and Conflict: the challenges of global responses and responsibilities
Week 7-11 COIL with overseas peers
Week 12-14 Case Study independent research
\Week 15 Final presentation
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O X—oF+ 208 (Big)

( REEMIE / Course Description

The course provides a foundational understanding of marketing theory, beginning with a definition of marketing and emphasizing
analytical methods within diverse marketing frameworks and strategies. It introduces the evolution of marketing paradigms and
strategies through clear explanations and specific examples. The course is structured to foster comprehension of theoretical concepts
and to promote critical analysis and articulation of perspectives.

An analytical understanding of marketing concepts, their interrelationships, and strategic implications is further developed through
readings, case studies, and active discussions focused on real-world phenomena, with particular emphasis on Japanese companies.

In this course, students will use the “Marketing Theory” module available on the JV-Campus platform as their primary learning
material. They will complete the content on demand, deepen their understanding during class sessions, and then apply their
knowledge through an applied assignment.

1¥%£51H / Course Content

Week
Week

1 Orientation
2 Evolution of Marketing Paradigm
Week 3 Understanding Consumer Relationship
Week 4 The Marketing Concept: Delivering Needs and Values
Week 5 Understanding Marketing Mix of 4Ps
Week 6 Product Strategies (STP)
Week 7 SWOT Analysis
Week 8 Product and Brand
Week 9 Pricing strategies
Week 10 Marketing channels and distribution
Week 11 Communicating values: promotion and advertising
Week 12 Global and Sustainable Marketing
Week 13 Marketing Innovation: use technology to enhance marketing
Week 14 Marketing analysis of Japanese Business
KWeek 15 Emergent strategy in Marketing

\
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[ﬁ%ﬁig / Course Description

This course introduces key marketing theories and demonstrates their application in current real-world business contexts,
emphasizing the role of technology in advancing marketing strategies. Through structured discussions and case study analysis,
students examine frameworks influencing marketing decisions, including branding, promotion, digital marketing, and service
marketing, with particular attention to Japanese business cases.

The course enables students to develop marketing skills by analyzing real-world business phenomena and organizations, which
promotes active learning. Each topic includes case studies from both Japanese and international contexts, which serve as references
and models for analytical and research assignments.

The primary learning material for this course is the “Marketing Theory” module available on the JV-Campus platform. Students are
expected to complete the module content independently, deepen their understanding during class sessions, and apply their knowledge
through practical assignments.

%%5ti8 / Course Content

Orientation: Course Introduction

Evolution of Marketing

The immersive marketing mix

Product strategy and consumer experience
Brand recognition

Brand management: Nike

Brand strategy: Zara

Brand diversification: Zara

Characteristic of Service

Week 10 Service dominant Logic

Week 11 Value Co-Creation

Week 12 Digital marketing and promotion
Week 13 Advertising and social media
Week 14 Sales promotional strategy
KWeek 15 Marketing Innovation Strategy
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