Cross Marketing Grou o) BTEKE
ﬁ g p T KANSAI UNIVERSITY NeWS Release
WEEREAL
2026 €9 A 3 H
hREt 7R -~ T4 TN —T
FROEANEAAFE

JAR - R=TTAVITIN=TL
BAEKEE SRR T—2Y 4 T REEH
T—REFZATEDIRMY—TT 1 VT AV DOBRDT-DEEIRTE % v

MRS I AR - =T T4 77N —7 (K4t mEREEX. ARG EERIE CEO : A+& &, =i
3675, AT [7AX - x—=F T4 7N—"7]) & BARFEIRRAT =Y A T XFE (FRfEfh @ K
BRAFRE T, FERR C BE BB (4. 2026 £7 BIC [T—XERARE S L ORMRAMOBERKICEIY 2 EHER
E| afEiEnzLE L

ABEICEDE, VAR =TT A VT IN—TRIFEETE>CE I~ T4 7 ) Y—FOMBZEN
L7-EBREOEER B % 2027 FEFHIVIRHEFETT, ARBTIE, 78X - =T T4 77— D
HTHDENTAE + 1,600 AN EONSFIVERZFRAL, FHEEENV Y —F 2B L TUET — X 2ER
IZOT AEREFEA TCFRUERDOET, BONIT—EZHOEFEDA YA M EGMEIRET 270 R%E
BL, EVRADBBTHEISEZ S [7—RICEICERRTESN] & TEEFEERORS| 2FOBEI-AMD
BEREBIELET,

B fFEROEENLEY HAH

(1) EYRRT—2Y AT ZFERIZHT S PBL (Project Based Learning, FIEARATISEE) SHE D EM,
JER =TT AT TN—TDO)H—FEFIBLUENEME LTSEL, BREIN—T TV %lHE
heEFTcERLET,

SERERSHR © 2027 FEFHER L W BT E,

sl EBEHEE UN—TT4Rhyrav - F®RK) ZlPEDEET T4 77—=v 7R (&£15 0
<)

NE =T T4 VY —FOERELUERE, D JN—TRERREZE/ELTVET,
Q)RERAMBR 7 AT LDEE
)z D, KERAMBRKICET HELY A

B HFShasR
RPEDFHEIC L Y. UTDRRE RIAATHET,
BERG RN &R~ —T T AV - T—RAMOER
REOT o — FREEBUTRAERN - T2 9HDER
REHB & EHOHHI- L S HBEMEDE L



B st o/nR == Fa4 5 oN—FDax

F—RHY ATV REEPRRAOMAEZBITAEAAFE SRR T — 2 A T RFEREk & ORTEREE % A2
RICBWET, BYEDLYHMNBECEFTED=—XH LK 25 CHI-AMEZAIH L TW<IZid, EEFET
—Zh oA YA FEEEHTHPEETY, SHOEBRNZFUDHZNETL, KFErEEY IR CRERAMD
BRICEEBLTEWY £,

B BEAKZEESRRT—2YM T REER 2R BE B ZRoaxv b

JOR =TT AT T7IN—TRREDFEREICLY | RFHRROEFICEN L I-—UBED~Y—7 7 1 » EED
FRTHIExARBELCBVWET, PENET —XEAVWHAERED OO - EE T ERNICHERT 5
TET, EREEENIBAE L [T—RICEDCERBREN] 280, HRICAENE L TEMTE2EHT 2
RERAMOBRISEE L TOEWLEBUNET,

B #¥XetonR =74 IN—=F12oWT

JOR =T T4 TTN=T1E, VY —F « 4 oY A NEEARSICEEREZILAL TE, BE~Y—
TFavTyUa—2arE#ESIL—T7TY, 2026 £6 AHRICEWLNT, EEREES 1,919 4, BRNAED
B TC30HULED T IL—TEN LR, BERFEARR - 1,600 AL ED/ 3Ly b7 — 0 % B8 CFH
20000 FULED Y H—FZFEHEL TWBIEA, IPHBEIECA Y 7L I oY —<—FT T4 VIR EEELTVRIL
N—=TTAVIEELER, £FEDO Why (Bt) OBAZEL T, ~—7 T4 7 7AEXICEITHHREL
EhoREFTCTBEETHEL TWEY, FHRIEG L 7,900 458, HR 10 HnEICEHAREA S
O—/NLZEELZERLTWET,

e A IR =TI N—7 (BEiE 3675)

REE  RERIFRAERFI ECEO AHE 8

FERD @ T163-1424 SERERFITEXPEHTE 3-20-2 BMRA T 74 X T —24F

B 1 20134F6 A

B BERAARESRRT—2YA T RERITOWT

BAAFESRRT =RV A TV RFEE, TR VATV REETVIROBEICL Y BECHEDEER
R ) — N9 2E8EEMAMOERET BRIE LTWET, HatE. AL 7RI I IV IhEDERN L, ~—7
T A VT OREEIEADILAE TEERRMICHE, EENATAY o7 MIBECESEETBL T T—&IC
EOCKBRRATES LMBERENEEV, OB L WEFRICEW TN AR EEIRTE 2 AMZEH L £
ER

FEL EARAFE SRR T — YA T RFPE

FER  BE B

FREHE : IREMA S W F v > /¥R (TH65-8585  AFrAFWHEILEEES 50-2)
- B X :2025F4 R
MAZ 21—V —RRHIN-NBERKBED LD TY, TDE, FELRLICEEINDZ EAHY £
ER

(&Y > 7]

MASHI/OR - =TT 4 > 77— https://www.cm-group.co.jp/

MAEHI/ AR - v—4F 4 >4 https://www.cross-m.co.jp/

BERAFE YR AT—X YA T ZER | hitps://www.kansai-u.ac.jp/bds/



w) EFEAY

7%o” KANSAI UNIVERSITY

£ Cross Marketing Group

News Release

(AHIZBST 2 BRIVAEHEE)
MR /70X -~—4FF 4 TN —T LERER
E-mail : koho@cm-group.co.jp

BEFEAT #HahBEE [LHRE
E-mail : kouhou@ml.kandai.jp



